TRIGGER VIRAL POTENTIAL COMMENTS

An aspect of the video likely to trigger viral sharing LOWwW MILD HIGH
Funny...ROFL! N/A 12 3 456 7 8 9 10
N/A 1 2 3 4 5 6 7 8 9 10
Sexy...Hom
- N/A
Shocking...oma:
Spectacular...awesome: b 123 45]6 780579 10
Original...centus: 123 45/67 8579 10
Moving...awwww: L 123 45]6 78059 10
Illuminating...coou N/A 123 45]6 7859 10
AMPLIFIER AMPLIFICATION POTENTIAL COMMENTS
An aspect of the video likely to increase, but not kick-start, viral sharing LOWwW MILD HIGH
Celebrity N/A 1 2 3 4 5 6 7 8 9 10
= = N/A 1 2 3 4 5 6 7 8 9 10
Zeitgeist.. d

Intrigue... N/A 123 45 6 7 89 10




CREATIVE EXECUTION

CAMPAIGN CONFIGURATION

DISTRIBUTION STRATEGY

How can key viral triggers and amplifiers be strengthened
through:

Script changes

Casting

Production methods and values
Post-production

Soundtrack

How prominent should the branding be? Should there be an
ident or a watermark?

Will there need to be a re-evaluation of viral potential when
creative completion is complete?

What is the primary objective of the video campaign?

Maximise view numbers

Maximize engagement, viral activity and WOM
Build brand awareness

Build brand credibility within a specific niche
audience

® Drive traffic to a microsite

What type of campaign assets will be necessary/desirable to
optimize for publisher pick-up and editorial content around
the clip?

What will Unruly publishers be offered in the way of

Images

Copy & story angles

Prizes to offer their readers
Links to other related content

Which image stills and title should be used to capitalize on
the most viral aspect of the video?

Would the campaign benefit from being run in a multi-video
unit? And if so, which supporting video assets are most likely
to increase engagement, viral activity, and time spent with
the brand?

Which 'Call to Action' should be displayed when the video has
finished in order to optimize viral sharing?

Only when the final creative has been assessed and the
Social Media Audit has been undertaken are we in a position
to definitively identify the most appropriate sites and blogs to
invite to the campaign.

® Have we identified brand champions and brand
critics?

® What is the likelihood of negative blow-back?

® Is the brand popular enough and the content strong
enough to undertake organic as well as paid
seeding?

® Where will the video secure the highest levels of
viral activity?

Which Unruly tribes or hand-picked sites are most likely to
share the content and which will deliver reach into
appropriate target audiences?

Should activity be multi-phased in order to fan out to a
broader audience/slow budget burn-through/tie-in with key
campaign dates eg transmission date, competition closing
date?

How can Unruly activity be used to complement and
consolidate any broader campaign objectives and activity
being undertaken by the brand?




