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news networks. In the
UK, BskyB, Sky with 150
channels and services.
Australian channel FOXTEL.
STAR TV satellite service reaches
over 300 million people across Asia.
Phoenix satellite TV and four other
channels serve much of China.
News Corp also broadcasts into
India, Japan, Indonesia, New
Zealand, Latin America, Europe.

Rupert

HarperCollins
-y and seven other
publishing
houses.

1 Time magazine,

25 December 2000;

2 The Independent

Historical Commission for
Investigating the History of

the Bertelsmann House during the
‘Third Reich’, http://www.uhkommission.de/news.htm;
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News Corp uses its
global reach to localize its
tax calculations, getting its
accounts done in countries with low tax
rates — as a result it paid only 6.1 per
cent tax worldwide in the 4 years to
June 1998."

and the News of the World in
the UK. In Australia the
company owns over 100
national and regional titles
including The Australian,
the Daily Telegraph, The
Sunday Tasmanian, and 67 suburban
papers. Also Independent
Newspapers of New Zealand, with
55 national and community papers, and
titles in Fiji and Papua.

Australian National
Rugby League, the LA
Dodgers baseball team,
and UK football clubs.
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Fox TV is
the largest
in the US
with 22
stations. Hit shows include
‘Who Wants to Marry a
Millionaire?’ There are
14 Fox companies
internationally
including 20th
Century Fox TV.

Employees 50,820
Revenues
$13.5 billion

3 No Logo, Naomi Klein, Flamingo, 2000; 4 Financial analyst, New York Times, 8 September 1999;
5 Off the Record, Center for Public Integrity; 6 News Corporation 1999 Annual Report; 7 The Economist, 20 March 1999
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as Adidas.

Researched by Granville Williams of CPBF.
The full ownership chart is hosted online by Media Channel.

www.mediachannel.org/ownership
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